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Authentic Initiative or PR Stunt	  



The Father of  CSR 



CSR 





Does Higher Purpose Matter? 

Do Organizational Values Matter?	  





“A good business doesn’t need to 
do anything special to be socially 

responsible.” 

“When it creates value for its  
major stakeholders, it is acting in a  

socially responsible way.”	  



Ethics 

Integrity 

Respect 

Accountability 

Openness 
Fairness 

Dependability Professionalism 

Foundational Values 
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Pragmatism 

Wealth Creation 

Performance Cost Consciousness 

The Money 
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Health & Wellness 

Human Rights 

Social Responsibility 

Caring for the Environment 

Making a Difference 

Living in Harmony 
Community Support 

Humanity 

Mutual Benefit Diversity 

The World 
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Courage
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Caring	  For	  The	  Environment

Community	  Support

Courage
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Leadership
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Values articulated in the CSR Plan 
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Accountability

Adaptability
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Values articulated in the CSR Plan 





Claimed	  Core	  Values	  
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A Simple Greenwashing Test 

• Do you have a CSR plan? 
• Are the values that are 

embedded in your CSR plan 
included in your organization’s 
core values statement? 
• Are your organization’s core 

values embedded in the culture?  

Alignment between claimed core values and CSR values 
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The Values Imperative 



Consilient	  Inc.	  
ChrisEe	  Christelis,	  CEO	  
e-‐mail:	  
chrisEe.christelis@consilienEnc.com	  
Tel.:	  (905)	  617	  3049	  
www.consilienEnc.com	  
@consilienEnc	  


