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The Father of  CSR 



CSR 





Does Higher Purpose Matter? 

Do Organizational Values Matter?	
  





“A good business doesn’t need to 
do anything special to be socially 

responsible.” 

“When it creates value for its  
major stakeholders, it is acting in a  

socially responsible way.”	
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Human Rights 
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Values articulated in the CSR Plan 
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Values articulated in the CSR Plan 
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A Simple Greenwashing Test 

• Do you have a CSR plan? 
• Are the values that are 

embedded in your CSR plan 
included in your organization’s 
core values statement? 
• Are your organization’s core 

values embedded in the culture?  

Alignment between claimed core values and CSR values 
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The Values Imperative 
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